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What is a carbon label?

Instruments to analyse and present information on greenhouse
gas emissions (GHGSs) of products

T -. Ci23g>
- working with
‘the CarbonTrust CO:
|
S99
TAMAN TUOTTEEN HIILIJALAN- ] 0 o g :f‘c' ;—T‘i&g‘ﬁﬁxl

JALKI PER 100G TUOTETTA

CO2
| | o...‘

QCOz



http://images.google.de/imgres?imgurl=http://www.igd.com/content/Images/Sustainability/carbon-trust-current-label.jpg&imgrefurl=http://www.igd.com/carbon_footprinting&usg=__u0CHvaY0QYnpI2kMYeufanVhZk0=&h=199&w=150&sz=11&hl=de&start=15&um=1&itbs=1&tbnid=bS9XYQhIQMhzzM:&tbnh=104&tbnw=78&prev=/images?q=carbon+trust+label&hl=de&sa=N&um=1

What is it based on?
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Why are they now in the market?
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Consumers and retailers

“Clear information about the carbon cost of the products we buy
will enable customers to make effective green choices.

Customers want us to develop ways to take complicated carbon
calculations and present them simply”.

Sir Terry Leahy, CEO Tesco
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Farm lobbies and NGOs




Standards bodies

“In a time of globalization, it becomes more clear how important

it is with a strong national or regional profile. We notice that the Oﬂ

consumers are becoming more interested in locally-produced L\

products, sometimes even more interested than in the organic BIOSUISSE
products”

Jacqueline Forster Zigerley, Biosuisse

« a carbon label will put the power in the
hands of consumers to choose how they

— want to be green...it will empower us all
CARBON the make informed choices and in turn
TRUST drive a market for low carbon products »,

Tom Delay, Carbon Trust, UK
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What types of labels are there?

International consensus schemes

Public schemes

Private schemes
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International schemes

GREENHOUSE

GAS PROTOCOL
World Business Council for
Sustainable Development
WORLD
RESOURCES
INSTITUTE
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Public schemes

working with
the Carbon Trust
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Private initiatives

L'INDICE CARBONE de ce produit
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PCRs and supplementary
requirements
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How are the labels communicated?

3 ways
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Absolute figure claim

First product footprint label — Carbon Trust UK PAS 2050

working with
the Carbon Trust
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« Lower emissions » (relative) claim
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Related carbon labels

Carbon neutrality
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www.Standardsmap.org
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REFERENCE MATERIAL GLOSSARY

ostandards Map is an online tool that enables analyses and comparisons of privatefvoluntary

standards. The Standards Map analysis tool can be accessed by all registered users.

Registration is free of charge for all users from developing countries.

Standards Map aims to increase opportunities for sustainable production and trade.
Understanding and adhering to private standards is increasingly important in the current
competitive market place, and this tool will help you better understand how to optimize these

developmental benefits.
BREAKING NEWS: Nine additional standard systems have been added to Standards

Map and are now able to be queried on the website. In addition, Standards Map is
now available in French and Spanish.

CONTACT US
Ernail address: I l
Password: l I
Forgot your password ? Log In >>

LOGIN TO ACCESS THE STANDARDS
ANALYSIS TOOL

NOT REGISTERED YET? CREATE ACCOUNT
HERE

FIRST TIME HERE?

What is Standards Map about?
Take 3 minutes to explore the world of
standards

{STANDARD S|

WATCH NOW 12MB



http://www.standardsmap.org/

THANK YOU
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